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*Includes all fiber usage such as carpet and industrial markets. Cotton’s
share of retail apparel and home fabrics was approximately 60% in 2001.




mption

=
R
-

=
e gl

lion Bale Equivalents-

91 92 93 94 95 96 97 98 99 0[0) 01 O2e

B o Domestic B Imported

16

12




Million Bales

~
o

(@)
o1

60

95

50

1981 1983 1985 1987 1989 1991 1993 1995 1997 1999 2001



‘otal Fiber Use

1980 1982 1984 1986 1988 1990 1992 1994 1996 1998 2000

*Includes all fiber usage such as carpet and industrial markets.




e e
= - =
3 e el i =

— - -

. —
- Ml

=

: s

-'.. -

=

ﬂ@ Consumptlon

b g e = =
= = ™ S~ — =
g - .---
e ™ s - "
ke " g T =
- - - e T g,
= 3 .
- - — F e Fe=
e, S— - y - Pyt = -
ol ™ N g
— = - of e, T = = o s = .
ey~ ki Y = Bt e L
o ey e i
- B e S - e i -
e o 5 " il
. = =
- - - - T, -
- =" - - - - = =

Kg Per Caplta

Sources:. PCl Fibres & Raw Materials, China Population | nformation and Research Center
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I\/Iarket Forecast for India, 1995-2005

Pomestic Consu mption of Textile
I=Thers s Expected to Double

e MIMIE:

— Miarket shareis expected'to increase from 32%
10 55%

— Qverall valume growth of 13% per year

e Cotton:

— Market shareis expected to decrease from 68%
to 45%

— Overall volume growth of only 2.5% per year

Source: PCI Supply/Demand Report, 2000
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COTTON SHARE OF MARKET
APPAREL & HOME FURNISHINGS.*

Percent

-=1961-75 Trend mmCotton's Share

Source: NPD and Trade Data
* Excludes Carpet



Cotton's Share of Market
Apparel & Home Fabrics

Percent
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~ Cotten Demand a Function
o Consumers ...

o ANty teldentify fiber content
In appare

o Knowledge of the advantages of
100 percent cotton products
versus man-made fibers

e Positive* emotional bond”
toward cotton



.nSu mers Say Cottonis the Best
~ Fiber for Troday’s Fashions

Cotton 1s Described as...

*Comfortable’ - Soft”

=2 * Breathable’
“Traditional” e

“Quality Fabric”
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Would you pay more for cl othes made from natural fibers?

| = 0 70%
B Yes [0 NoOE 65% £ =
57%
52%
39% 37%

(0)
28% e =

15-19y. 20-24y. 25-34y. 35-44y. 4555y.
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 Objective

Jfo'encourage and facilitate
natienal market development
programs, organized by
assoclations and commer cial
organizationsin individual
countries, and funded from
domestic resour ces



x - I - e T i e e . -
S .'-_-'_"- _-f" e e R T e il e
ol g " - el = =

~ Members

cottontAustraliaLtd. (Australia)

AsaGiacao Brasiaradalndustria Textil (Brazil)
ALLCOTEXA (Egypt)

Egyptian-German Cotton Sector Promaotion Program (Egypt)
Bremen Cottan Exchange (Germany)

East India Cotton Association (1ndia)

Assaciazione Tessieltaliana (Italy)

Gdynia Cotton Association (Poland)

Cotton Sauth Africa (South Africa)

Centro Algodonera Nacional (Spain)

Asociacion Industrial Textil de Proceso Algodonero (Spain)
Agrupacion Espanola de Desmotadores de Algodon (Spain)
Turkish Textileand Raw M aterials Exporters Association (T urkey)
Liverpool Cotton Association (UK)

Cotton Council International (USA)

Cotton Incorporated (USA)

The Cotton Company of Zimbabwe Ltd (Zimbabwe)
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Cotton Day
Promotion
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 Households (million)

2007

The Very Rich
>Rs. 215000

S O

The Destitute
<Rs. 16000

Source: NCAER




Amonglindian consumers surveyed by
BAlGIGhal 1n 2001:

» 69% said " It'simportant that my clothes
are made from natural frbers’

o /5% said “| think that better quality
clothes are made from 100% natural fiber

e /1% said cotton isthe best fiber for
current styles
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~ Challengesto Promotion

o Significantly Underfunded

o Synthetic Competition

e National Policies

| ack of Labeling Laws

e National Competition

e Beating Each Other Over Supply



A Supply-Demand
Equation Has 2 Sides —
We Need to Work the
Demand Side!!
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